An exposition of
performance fuelled,
creative programming.

Smirnoff Fear Of Missing Out!
Nothing beats the party on the radio right now!
To promote new Smirnoff Black, Smirnoff wanted
to encourage their fans to fight FOMO. We
devised this idea to put listeners' house parties on
the air so that the rest of the audience, who could
not attend physically, would not ‘miss out’! A
countrywide guest list on a national Friday night
radio show was created.
Using ‘InstaCasts’ we were able to capture the
action in situ and broadcast it, near live, from
anywhere across the country, within 45 minutes!
The result was original, fresh radio content, made
by the audience in the audiences’ homes. Rather
than the brand telling their consumers about the
event, we enabled the consumers to tell others
about the experience, as it was happening!
Then we connected the radio show, via video
link, to the listener’s home, surprising them
and their guests with a real time video
conversation with their favourite DJ, in their
house, live and speaking privately to them!
Wait till you hear how they excited they all are to
hear themselves on national radio, recorded just
minutes before!
Smirnoff Black sold out nationwide! All advertising
had to be pulled to allow for a product restock.

Click
here
to see
the
action

Castrol Chicken Run
Imagine the radio version of the 1970’s Hollywood
blockbuster: ‘Cannonball Run’. We consolidated the
best moments of this classic with ‘Smokey and the
Bandit’ and put it on the radio. What are the chances
radio listeners will drop everything, chuck some
decals on their own car doors and head off for a car
race, to criss cross an African nation, throwing
wives, kids, cops, rules and all caution to the
wind, all in the name of freedom?
This is what radio is best at. Creating opportunities
for the audience; opportunities which will trigger
wild, original, on the street, audience made content!
See the branded 18 wheeler? What other radio
promo has props and pictures like this?
The outcome: 3 successful annual races and official
brand recall results not seen before, ever!
The important outcome: a radio promotion that
created lifetime memories for everyone who
encountered it!
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BlackBerry Broadcast My Life
Even today the social media revolution is overlooked by radio. Instead of running to it, they choose mostly to
compete with it. Broadcast My Life was a forerunner to what should be so easy now. Allow the audience to give
your station and brand an interaction you cannot otherwise create in advertising. Simply, we created a portal
which would encourage and celebrate audience generated content. Curated and broadcast; for the first time
ever, the audience got to really see and hear their lives, reflected on radio. Why rely on consultants,
science, prep sheets and writers when the real life programming is now inside a smartphone. From outlandish
stunts, to arbitrary views inside peoples’ lives, to attempts at fame and busting police abuse, Broadcast My Life
used the BlackBerry brand to collect the audiences’ stories in South Africa and Nigeria and turn them into
powerful, real, user generated, BlackBerry Smartphone assisted content that no other station nor brand had.
The result was unprecedented response from the audience through 3 years, 2 new BlackBerry product launches
and in two hemispheres!

PUMA Street Tennis
Real life happens on the streets. That’s where I believe radio needs to be. Puma was launching a new, tennis fashion
collection. Street Tennis was our way of creating programming which would fascinate even the many who would not get
the chance to play. Imagine you get a call at 3am: “Your Puma street tennis match is on the corner of… and …. Be there
in 20 minutes!” Capture this with pictures and get it on the radio the same morning. With flashmob thinking, the audience
signed up, not for tennis but to be surprised and participate in an idea the whole nation was speaking about. The
tournament winner was getting tickets to the French Open. The prize meant the audience would do whatever we
demanded and the station and brand reaped the reward of content which was from the streets, real and most of all…
daring. So few brands will do daring. Radio is the home of daring!
To the final. Only a showstopper would do. The result was a match played at lunchtime, live on the radio, from the top of
a skyscraper, downtown. They’d play till we had a winner or all the balls had run out over the edge!
For the station. When last did you hear content like this between songs?
For the brand. Everything PUMA represents: creative, different, streets, real, daring, cheeky, performance!
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Premier Foods Peoples’ Celebration Concert
When a major food producer in Africa wants to show
off, they put on a free hip hop concert. To promote it
we devised outrageous programming which would
disrupt audiences’ lives and have them become part
of the entertainment before Snoop Dogg had even
arrived. From the stations’ listeners trying out the
entire concert rig in the stadium, to schools playing
football against the Premier brand ambassadors:
Kaizer Chiefs legends, we would stop at nothing to
prevent the CEO from getting a radio interview in
which we knew, he would blah blah blah the
audience and his brand to death!
The pièce de résistance was utilising the brand’s
own, freely available resources, to shut down the
city of Cape Town in rush hour traffic: a convoy of
bread trucks, ‘all carrying Snoop’s bling’ as he
arrived in town for the concert.
The brand was presented in a way as never before;
the people who ate their product were roped in and
we stopped the traffic, destroying every radio show
on the air that day as audiences frantically searched
for the station who knew what the F$%^& was going
on!
Programming must always, stop the traffic!
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Levis. Make us Famous… dude!
Levi- Strauss is Rock n roll. Make us Famous… dude, was radio’s chance to bring frat movies to life. During the return of
punk, with bands like Green Day and Blink 182, this concept was designed to become part of the teenage, music making
process. The campaign would find and join the kids creating bands and music, to annoy their parents, in their garage
practice rooms. We scoured the nation for contenders who were made to go out and attract the radio show’s attention.
Some placarded their towns with newspaper billboards demanding to be made famous, some turned up at the station
refusing to move; one hired a flatbed truck and performed through their town live in the traffic.
With contenders for the crown lined up, the radio show visited each band’s practice room and discovered the band, their
friends, fans and parents. With hometowns backing their entrant, the campaign reached a crescendo in a social media
vote. The winners performed on their school rugby field in front of the entire school at eight in the morning, in a
performance reminiscent of the Beatles at Shea Stadium 1965.
Of course the winning band arrived for the gig in a helicopter!
This audience was the Levis target audience. This audience was the radio target audience. Make us Famous… dude,
brought the two together to create a commercial success matched only by the original content which resulted.
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What we do
ROCK THE RADIO creates distinctive, branded content for broadcast. We are guided by three tenets:
Performance
Performance animates the content and compels the audience to react. Audiences come to radio for
performance, first. Without performance, the best art in the world fails.
RadioArt
The pursuit of programming concepts which affect the lives of all those who experience them. Concepts which please
the audience, which the audience will understand and drop everything to be a part of. Concepts that will work without
a brand’s resources but most importantly, they’ll be stunning with the brand’s input! We create concepts and content
that impacts people. Art.
Imaging
We make content perform by imaging it. Over the top, superfluous, deliberate, damn loud, edgy, emotive sound
to rock the radio!

How
We’ll show you the cool way to make radio content. Then we’ll prove it by creating a broadcast device and
content campaign that no one else has ever attempted before, because… they’re not cool. It either rocks the
radio, or we’re giving up this business for good!
Want spots? Not us. Want what stations offer off the shelf? Not us. Want institution? Not us. Want what everyone
else does? Not us.

Want to use the radio for the purpose for which the medium was devised? Want
surprise and daring? Want to Rock the Radio? Call!

I create performance programming,
to start movements,
take down digital,
smash graphs,
trespass broadcast footprints,
and clog up water coolers.
I make branded content which makes the
audience exclaim: “Omigosh! I gotta drop
everything and be a part of that!”
I believe that programming saves lives and
radio must perform, or die.
J Mark Gillman.

